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Presenter
Presentation Notes
UNDERSTAND THE LEGISLATIVE AND REGULATORY REQUIREMENTS



 Statutory Law 

 
 Small Business Act (Public Law 85-536, as 

amended) 

 
 
 
 



 Title 13 of the United States Code of 
Federal Regulations (13 CFR) 
◦  Section 121 – SB Size Regulations 
◦ Section 124 – 8(a) BD/SDB Programs 
◦ Section 125 – Subcontracting 
◦                       - Limitations on Subcontracting  
◦                       - SDVOSB Program 
◦ Section 126 – HUBZone Program 
◦ Section 127 – WOSB Program 
◦ Section 134 – Appeal Procedures 

 



 Federal Register 

 Federal Acquisition Regulation 
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http://www.google.com/imgres?imgurl=http://www.gsascheduleservices.com/wp-content/uploads/2011/07/NAICS-224x300.gif&imgrefurl=http://www.gsascheduleservices.com/blog/what-is-my-naics-code.html&usg=__JfAOWTjtsfUEzBjCV9KLsgv03WU=&h=300&w=224&sz=20&hl=en&start=10&zoom=1&tbnid=R2sJHuMMUtr-oM:&tbnh=116&tbnw=87&ei=hdGdTqvlMsfz0gGH2cykCQ&prev=/search?q=naics+code&hl=en&safe=active&gbv=2&tbm=isch&itbs=1�


 U.S. Census Bureau 

 
 
 U.S. Small Business Administration 

 
 

 

Presenter
Presentation Notes
Census - Definitions for each industry 

SBA - Table of Small Business Size Standards 
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 Acquire D & B Number 
 

 
 
 

 

Presenter
Presentation Notes
Census - Definitions for each industry 

SBA - Table of Small Business Size Standards 




Register in CCR and DSBS 
 



Register in ORCA 
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http://www.google.com/imgres?imgurl=http://www.greaterpatersoncc.org/Graphics/Econ Dev Logos/SBA HUB Zone.gif&imgrefurl=http://www.greaterpatersoncc.org/Econ Dev Links Page.html&usg=__29CroUr01jSgSqJFHwqXMGmDOD4=&h=92&w=218&sz=11&hl=en&start=21&zoom=1&tbnid=7YbYS6KQOs6skM:&tbnh=45&tbnw=107&ei=QDSfTvfOA-bg0QGB1p2sCQ&prev=/search?q=hubzone+map&hl=en&safe=active&gbv=2&tbm=isch&itbs=1�
http://www.google.com/imgres?imgurl=http://www.admiredelectroniccomponents.com/uploads/logo-hubzone.gif&imgrefurl=http://www.admiredelectroniccomponents.com/about-us/hubzone-certified.html&usg=__7g1mjn4pcn_0bMpy63hJwN6yM3U=&h=103&w=233&sz=6&hl=en&start=19&zoom=1&tbnid=8JW52DzhfFkI9M:&tbnh=48&tbnw=109&ei=QDSfTvfOA-bg0QGB1p2sCQ&prev=/search?q=hubzone+map&hl=en&safe=active&gbv=2&tbm=isch&itbs=1�
http://www.elearninginnovations.com/wp-content/uploads/2010/03/ServiceDisabledVeteran-LOGO.jpg�
http://www.google.com/imgres?imgurl=http://www.harford.edu/sbdc/images/collage.gif&imgrefurl=http://www.harford.edu/sbdc/&usg=__32K4lME905mAIwMUQw9QgIULxO8=&h=319&w=412&sz=62&hl=en&start=1&zoom=1&tbnid=Qr1FC6DEWw39fM:&tbnh=97&tbnw=125&ei=JDWfTsP3AuLX0QGvrZ2yCQ&prev=/search?q=small+business&hl=en&safe=active&sa=G&gbv=2&tbm=isch&itbs=1�
http://www.google.com/imgres?imgurl=http://www.gsascheduleservices.com/wp-content/uploads/2011/04/women-owned-small-business.jpg&imgrefurl=http://www.gsascheduleservices.com/blog/woman-owned-small-business-federal-contract-program.html&usg=__ieuKEtK4dVdOROd-IL6VDT4Ovus=&h=214&w=300&sz=37&hl=en&start=3&zoom=1&tbnid=9Dz3CSXMcZ5WZM:&tbnh=83&tbnw=116&ei=SzWfTsWVDYnL0QGEyNiUCQ&prev=/search?q=woman-owned+small+business&hl=en&safe=active&sa=G&gbv=2&tbm=isch&itbs=1�
http://www.google.com/imgres?imgurl=http://i490.photobucket.com/albums/rr270/bumblebee_72/SBA_SCORE_SBDC.jpg&imgrefurl=http://community.sba.gov/community/blogs/community-blogs/small-business-matters/sba-score-and-sbdcs-explained-3-essential-local-resources-small-business-&usg=__sLZalE6MTTVNCq2sfbqGVNBNImo=&h=98&w=160&sz=7&hl=en&start=1&zoom=1&tbnid=vJU7_81RAYFKuM:&tbnh=60&tbnw=98&ei=3TWfTs2YMuTu0gHBrM2gCQ&prev=/search?q=sba+score&hl=en&safe=active&sa=G&gbv=2&tbm=isch&itbs=1�
http://www.google.com/imgres?imgurl=http://www.flowsense.com/images/8a_logo.gif&imgrefurl=http://www.flowsense.com/html/certifications.html&usg=__3uEd-tqqWVEdnVALWUnAcZ_gERs=&h=88&w=88&sz=4&hl=en&start=5&zoom=1&tbnid=N_z6Ej9JMvDBVM:&tbnh=77&tbnw=77&ei=4jafToO_McLz0gHPx52yCQ&prev=/search?q=SDB+program&hl=en&safe=active&sa=G&gbv=2&tbm=isch&itbs=1�
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http://www.nasa.gov/�
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RESEARCH: 
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• FEDERAL AGENCY 

Prime 
Contractor 

 
• LARGE BUSINESS Subcontractor 

Teaming  
• SMALL BUSINESS 
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 Serve the American people and strengthen national 
security by managing the U.S. Government's finances 
effectively, promoting economic growth and stability, 
and ensuring the safety, soundness, and security of 
the U.S. and international financial systems.  

 The Department of the Treasury's mission highlights its 
role as the steward of U.S. economic and financial 
systems, and as an influential participant in the global 
economy.  

 The Treasury Department is the executive agency 
responsible for promoting economic prosperity and 
ensuring the financial security of the United States.  

 Treasury encourages growth through the use of 
small businesses to achieve its mission. 
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SB 

Category 
 

 
Treasury 
Negotiate
d Goals 

 

Goal 
Accomplishments 

FY 2010 
 (Official) 

Goal 
Accomplishments 

FY 2011 
(Unofficial)  

 
Treasury 
Proposed 

Goals 

Goal 
Accomplishments 

FY 2012 
(Thru 10/14/11)  

 
SB 

 
28.5% 

 
30.17% 

 
33.99% 

 
32% 

 
45.14% 

 
SDB 

 
5% 

 
10.58% 

 
12.49% 

 
5% 

 
25.65% 

 
HUBZone 

 
3% 

 
2.24% 

 
3.70% 

 
3% 

 
10.42% 

 
SDVOSB 

 
3% 

 

 
3.86% 

 
4.08% 

 
3% 

 
2.19% 

WOSB 5% 8.93% 21.91% 5% 5.38% 
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 ½ of Treasury’s $4.2 Billion budget is exempt from 
the FAR 
◦ Bureau of Engraving and Printing 
◦ Office of the Comptroller of the Currency 
◦ Office of Thrift Savings 
◦ U.S. Mint 

 Of the $2.1 Billion Small Business Total Eligible 
Dollars:   
◦ ½ of all Treasury purchases is Information Technology 
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1.   Fabricated Metal Product 
Manufacturing 

2.   Precious Metal Merchant 
Wholesalers 

3.   Computer Systems Design 
4.   Nonferrous Metal Rolling 
5.   Other Computer Services 
6.   Computer & Software Stores 
7.   Admin & Gen’l Mgt Consulting 
8.   Paper Mills 
9.  Computer Facilities Mgt 
10.Computer Programming 
11. Copper Rolling & Extruding 

 
 

12.  Public Relations 
13.  Other Mgt Consulting 
14.  Software Publishers 
15.  Other Business Support  
16.  Warehousing and Storage 
17.  Wired Telecommunications 
18.  Office Furniture Manufacturer 
19.  Electronic Computer  

Manufacturing 
20.  Facilities Support Services 
21.  Printing Ink Manufacturing 
22.  Certified Public Accountants 
23.  Data Processing, Hosting 
24.  Other Professional, Scientific & 

Technical Services 
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 Performance Requirements 
◦  Large Businesses 
◦  Small Businesses 

 Problem Solution 
 Innovation 
 Proven Experience 
 Strong Financial Position 
 Certifications 
 Go Green 
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Presenter
Presentation Notes
Performance requirements are the same for large or small contractors:
 High quality
 Cost competiveness
 Strong customer service orientation
 Innovation
 Delivery status on-line

- Problem Solution:  Lockheed-Martin asks -  How do you:
Integrate fragmented systems?
Revise outdated information?
Redesign inefficient processes?
Meet increasing mandates for compliance and accountability?
Overcome resistance to performance measurement?
Obtain a complete view of business performance?
Develop collaborative solutions that help increase efficiencies, streamline processes, eliminate redundancies and deliver the information you need to succeed

Proven experience
 Strong and stable history of delivering on their contracts, ON-TIME

 Strong financial position

 Certifications
 Gartner IT
 SEI CMM - Software Engineering Institute Capability Maturity Model
ISO – International Standards Organization
ANSI - American National Standards Institute 
IEEE - Institute of Electrical and Electronics Engineers 

GREEN:
 Increasing the procurement of “Green” products and services
 Executive Order 13423 
 The purchase of paper that is at least 30 percent recycled content
 The procurement of items that are energy and water efficient
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BUREAU SMALL BUSINESS SPECIALISTS 

The Alcohol & Tobacco & Trade Bureau:  CHERYL RICE-HENDERSON 

Bureau of Engraving and Printing:  YVETTE ANDERSON 

Bureau of Public Debt:  LORETTA OSUNA-COTTO 

Community Development Financial Institution:  AVERY BECTON 

Departmental Offices:  see Internal Revenue Service 

Financial Crimes Enforcement Network:  JACQUELINE JOHNSON 

Financial Management Service:  KIM WITCHER 

Internal Revenue Service:  LATONYA RICHARDSON 

Office of the Comptroller of the Currency:  :  RHONDA TRENT 

U.S. Mint:  MELISSA JAMES 
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Trade 
Associations 
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BEST 
PRACTICES 

Cape 
Statement 

CCR 
Profile  

VOS 

Sources 
Sought 

Strategic 
Partnering Industry 

Days 

Mentor-
Protégé 

Customer 
Needs 

Business 
Cards 
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Certs 

URL 

QA  
Stds 

NAICS GSA  
Sched # 

Cape  
Keywords 
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State Contract 

Cage  
Codes 

 
GSA Scheds  

& SIN 

Cape  
Keywords 

DUNS # 

State  
Certs 

State  
Contract 



1. Know the RULES 
2. Know your NAICS CODE(S) 
3. Identify YOURSELF 
4. Get CERTIFIED 
5. Do your HOMEWORK 
6. Determine BUYING ACTIVITY 
7. Conduct NICHE MARKETING 
8. Network FOR SUPPORT 
9. Best PRACTICES 
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